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MEDIA PROPERTIES

PRINT
FFOODS Spectrum India is an integrated B2B media platform for Food 

Tech and Business Industry covering Food Ingredients, Food and Beverages, 
Food Processing, Food Packaging, Food Technology, Dairy Technology, Food 

Testing Labs and allied sectors. The monthly print issue of FFOODS Spectrum 
covers in-depth stories on business and market, research and development 

in the Food Tech Industry. Besides, it covers news, trends, analysis, business, 
investment opportunities, technology breakthroughs, product features and 

event listings and quick insights about the Industry on regular basis.

ONLINE
www.nuffoodsspectrum.in
The FFOODS Spectrum website provides 
regular updates on industry that focuses on all 
aspects of innovation. It presents the online 
audience with comprehensive coverage 
of news, trends, analysis, business, 
investment opportunities, technology 
breakthroughs, product features, 
expert webcasts, blogs and new 
social networking features.
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AUDIENCE REACH

FFOODS Spectrum India reaches the decision makers of the Food Tech Industry and Business. It is the only platform to bring all the stake holders 
of the food industry under one umbrella. The comprehensive, stimulating and well packaged content makes information easy to access.

READERSHIP BY JOB PROFILE READERSHIP BY INDUSTRY READERSHIP BY REGION
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MEDIA PROPERTIES

EVENTS: NUTRA INDIA SUMMIT
Nutraceutical Summit established itself as India’s flagship event for the 

Nutrion,Functional Foods, Di¬etary Supplements & Health Foods Industry. 
A must-attend summit held in India brings together the Global Scientific 

and Business Community includ¬ing industry captains, Policy Makers, 
R&D heads, Doctors & Nutritionists and Equipment Manufactur¬ers and 
Food Processing &Analytical Industry com¬munity under single umbrella. 

Nutra India Summit focuses on Health & Wellness through Nutraceuticals, 
Nutritional & Naturals. Net-working sessions, insightful keynote sessions, 

CEO Summit, Awards Night are some of the highlights of the event.

CUSTOM PUBLISHING & 
INTEGRATED PROGRAMS
The FFOODS Custom Publishing Division 
works with each client to design a 
advertorial, special suplement, microsite, 
webcast and events that is specific to 
customer needs. Custom programs can 
focus on any one of the FFOODS media 
peroperties or across different platforms 
to reach out to the target audience.
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2024 EDITORIAL CALENDER

CLOSING DATE FOR ISSUE IS 15TH OF PREVIOUS MONTH

In the last few years, India has undergone major changes in the seafood sector. The major 

constraint that stands in the way of seafood sector development is that the increase in 

consumption has not been uniform across the regions. The average annual per capita 

consumption of fish is 16 kg globally, whereas India has very low per capita consumption of 7 kg 

per capita annually. As projected by Parshottam Rupala, Minister of Fisheries, Animal Husbandry 

and Dairying in a conference, there is a need to focus on increasing domestic consumption of fish 

by creating demand for frozen fish in the country.

and logistical factors. For instance, being located in the 

Arabian sea, Lakshadweep consumes 105 kg of fish per 

capita annually, while the consumption across Northern 

land-locked states such as Haryana, Rajasthan and 

Uttarakhand are less than 1 kg per capita annually. Like 

all things, there are exceptions of course, with Punjab 

- a state famous for its love of fried fish- consuming 16 

kg per capita annually and Tripura also clocking 25 kg. 

The logistical reasons are significant as well with fish 

requiring significant cold transport infrastructure for 

transportation over long distances safely, adding to the 

cost for end consumers in more interior states, as against 

consuming it fresh at source across coastal states.”

Is Seafood Industry 

GROWING 
SWIMMINGLY?

COVER STORY 19
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The domestic seafood sector hasn't been faring as 

much as it could. A large number of vegetarian 

populations; low availability of processed food 

from fish; high risk of contamination and reduced 

demand of seafood across restaurants due to COVID-19 

could be  the cause of low consumption of seafood.

Since our country has a huge potential for the 

domestic consumption of fish and shrimp, it is 

imperative that we promote and create awareness 

about the nutritional value of fish and domestic seafood 

consumption.

Commenting on the challenges linked with low 

seafood consumption in the country, Shubhkarman 

Singh, Angel investor said, “While the average annual per 

capita consumption of fish is 16 kg globally, in India, it 

is only 7 kg per capita annually. The numbers, however, 

vary significantly across India due to several cultural 

The prospect of swallowing bitter, tasteless or chunky tablets and capsules has always been off-putting 

for almost all consumers. Health and wellness, being a top priority for everyone, now more than ever 

before, nutraceutical and supplement manufacturers have zeroed-in on the perfect ‘delivery mechanism’ 

- orally disintegrating strips (ODS). Simple enough for elders and children alike, without compromising on 

efficacy and potency, this area is poised to score big. 

Gone are the days when one has to take supplements in the form of pills. Many of us 
feel unpleasant sometimes due to its size 

or the taste and the way it has to be gulped down 
the throat. Companies are going the extra mile and 
looking for new initiatives to come up with user-
friendly ways of providing supplements and orally 
disintegrating strips can be a game-changer in this 
field. 

The Indian dietary supplement market is predicted 
to grow at a CAGR of 17.28 per cent until FY2026, 
reaching $10 billion by FY2026. With a growing base 
of consumers looking for innovations in supplements, 
the orally disintegrating strips market seems to have a 
bright future in the coming years.According to Lois Mo, Asia-Pacific, Health & 

Wellness Marketing Lead, Innovation at ADM, 
innovative supplements offering more format variety 
and personalisation can add value to consumers. 
Flexible, convenient, and enjoyable formats have 
returned to capture consumers’ interest and nutrient-
rich strips are just one of the vast pools of nutritional 
supplement formats that have become increasingly 
common and popular in India.Globally consumers are taking a proactive 

approach to improving their health and wellness. 
As a result, many brands are turning to functional 
ingredients that can support health concerns in a 
wide range of delivery formats that fit with their 
lifestyle, are convenient and taste great. Due to the pandemic, millennial consumers 

are over twice as likely to buy more vitamins and 
are seeking supplement experiences that are both 
convenient and enjoyable and this is where the future 
of the strips market stands. Scottsdale-based Refyned has completely 

changed how vitamin supplements can be taken, 
creating a convenient and pleasant way toward better 
nutrition. The unique oral-film technology allows 
Refyned to use lower doses in each supplement, 
which in turn can reduce long-term side effects and 
overall, be more effective. The supplement strips are 
portable and easy to consume are currently offered 
for two specific nutritional needs, with more varieties 
to be released in the coming months. It has two 
products Sleep+ and D3 Sunshine Support.David Trecek, CEO, Refyned, said“We're confident 

we have created a product that will appeal to 
consumers who are looking for a better way to take 
supplements.”

SUPPLEMENTS 35
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The 
Appeal
of OralDisintegrating Strips

JANUARY
Theme: New Year, New Trends
	Feature Article:
	 “Top Nutraceutical Trends for 2024”
	 Industry Spotlight:
	 Emerging Food Tech Innovations
	 Product Showcase:
	 New Year Dietary Supplements Launch
	 Expert Interview:
	 Prominent Figure in the Nutraceutical Industry
	 Event Preview:
	 Upcoming Industry Conferences and Expos

MAY
Theme: Sustainability in the Food Industry
	 Feature Article:
	 “Green Practices in Food & Beverage Manufacturing”
	 Industry Spotlight:
	 Sustainable	 Packaging Initiatives
	 Product Showcase:
	 Eco-friendly Food Products
	 Expert Interview:
	 Environmental Sustainability Advocate
	 Event Preview:
	 Sustainable Food Industry Conferences

MARCH
Theme: Food Technology Advancements
	 Feature Article:
	 “Revolutionizing Food Tech in India: A Deep Dive”
	 Industry Spotlight:
	 Sustainable Food Packaging Solutions
	 Product Showcase:
	 Food Processing Equipment and Technologies
	 Expert Interview:
	 Leading Food Technologist

APRIL 
Theme: Dietary Supplements and Nutraceuticals
	 Feature Article:
	 “Regulatory Updates for Dietary Supplements in India”
	 Industry Spotlight:
	 Success Stories in Nutraceutical Manufacturing
	 Product Showcase:
	 New Dietary Supplement Product Releases
	 Expert Interview:
	 Regulatory Expert in Nutraceuticals
	 Event Recap:
	 Key Takeaways from Recent Nutraceutical Conferences

JUNE
Theme: Market Trends and Analysis
	 Feature Article:
	 “Market Insights: Nutraceutical and Food Trends in India”
	 Industry Spotlight:
	 Market Analysis of Dietary Supplements
	 Product Showcase:
	 Trending Food and Beverage Products
	 Expert Interview:
	 Market Analyst in the Food Industry
	 Event Recap:
	 Highlights from Recent Market Research Conferences

FEBRUARY
Theme: Health and Wellness
	 Feature Article:
	 “The Role of Nutraceuticals in Promoting Heart Health”
	 Industry Spotlight:
	 Innovations in Food and Beverage for Wellness
	 Product Showcase:
	 Nutraceuticals for Immune Support
	 Expert Interview:
	 Nutritionist or Dietician’s Insights
	 Event Recap:
	 Highlights from Recent Industry Events
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For Indians, milk and milk-related products have always been one of the wholesome sources of 

nutrition. More and more consumers  expect  value-added product categories from dairy players  

as the work-from-home culture takes root in urban India. Convenient and nutritious food options 

like ready-to-consume dairy products, functional foods, or healthy snacks have become 'the trend'. 

In such a scenario, certain emerging Indian dairy startups are riding high on innovations and 

expanding nutrition-focused product portfolios. Let's explore further.

COVER 19
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What’s Stirring-up

Dairy Sector

perfect platform to recognise and promote the growth 

of outstanding startups that add value to the economy 

via innovative solution-based practices and boosting 

employment. 

Amongst others, dairy startups are also increasing 

gradually in number in our country. According to 

Sathguru Management Consultants, milk products are 

the second-largest category to gain investments into 

startups in the last five years. These dairy startups are 

inventing ideas and bringing fresh offerings into the 

market every month, as per the changing environment.

While adapting to the changing dynamics, 

entrepreneurs are observing the market 

In the past few years, in line with the growth of the 

startup ecosystem in India, the number of food 

startups has also increased. In fact, the growth of 

the internet, mobile usage, and e-commerce have 

contributed immensely to the growth of food startups 

in India.
Adding to it, first launched in 

2020 by the Department for 

Promotion of Industry and 

Internal Trade (DPIIT) under 

the Startup India initiative, 

the National Startup 

Awards has come up as the 

DARK 
CHOCO
FEVER CATCHES 

ON
With the country currently representing one of the world’s fastest growing markets for chocolates, the Indian 

chocolate market reached a value of $1.9 billion in 2020. Looking forward, IMARC Group expects the market 

to grow at a CAGR of 11.3 per cent during 2021-2026. Let's explore this healthier 'sweet tooth' trend.

DARK CHOCOLATE  29
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The dark chocolate market is rising and is still to 
realise its full potential in India. With the presence 
of several small and large players in the Indian 

chocolate market, the industry is highly fragmented 
and the vendors are distinguishing their offerings 
through their unique selling point (USP). A trend in dark 
chocolate is growing, as people pay more attention to 
health and sugar reduction now. Today, the demand for organic, sugar free and gluten 

free chocolates in India is rising, for which industry 
players like Nestle India Limited, Amul, Whole Truth 
Foods, Hershey India Private Limited, Mondelez are 
working towards unique varieties of dark chocolate.Switching to dark chocolateThere have been many reasons that are propelling 

the demand for dark chocolates. Nowadays, people pay 
more attention towards health and prefer low sugar 
content in chocolates. According to a research from 
Mintel, “The total value of the chocolate market in India 

will reach an estimated Rs 28,390 crore in 2022 from Rs 
17,200 crore in 2019 and is pegged to grow at a CAGR of 
close to 10 per cent between 2019-2023.”“In a world that is becoming more health-conscious, 

chocolate doesn’t have to be labelled as indulgent 
and can extend well beyond by incorporating health 
benefits like reduced trans-fat, reduced sugar and 
relaxation benefits. Sugar reduction has become ‘the 
need of the hour’ and, albeit at a lower base, chocolate 
confectionery launches with the no-added sugar 
claim are gaining traction. Furthermore, as more and 
more consumers prioritise functional food and drink, 
chocolate with added benefits will allow brands to 
stand out from the competition. Along these lines, 
there is an opportunity to introduce more energy-
specific claims to garner interest. Brands can look at 
incorporating ingredients such as guarana, coffee and 
protein, which are gaining popularity for their energy-
providing properties,” explains Natasha Kumar, Food & 
Drink Analyst, India, at Mintel.

SEPTEMBER
Theme: International Market Expansion
	 Feature Article:
	 “Global Expansion Strategies for
	 Indian Nutraceutical Companies”
	 Industry Spotlight:
	 Export Opportunities for Indian Food Tech Firms
	 Product Showcase:
	 Indian Food Products Going Global
	 Expert Interview:
	 International Market Expansion Expert
	 Event Preview:
	 International Trade Shows and Expos

OCTOBER
Theme: Nutritional Science
	 Feature Article:
	 “The Latest Breakthroughs in Nutritional Science”
	 Industry Spotlight:
	 Research and Development in Nutraceuticals
	 Product Showcase:
	 Nutrient-rich Food Products
	 Expert Interview:
	 Nutritional Scientist
	 Event Recap:
	 Notable Research Symposiums and Conferences

NOVEMBER
Theme: Food and Beverage Trends
	 Feature Article:
	 “Consumer-Centric Food and Beverage Trends”
	 Industry Spotlight:
	 Artisanal and Craft Food Trends
	 Product Showcase:
	 Unique Food and Beverage Products
	 Expert Interview:
	 Food Trend Expert

DECEMBER
Theme: Year in Review and Future Projections
	 Feature Article:
	 “2024 in Retrospect: Highlights and Milestones”
	 Industry Spotlight:
	 Predictions for the Next Year in the Industry
	 Product Showcase:
	 Best Products of the Year
	 Expert Interview:
	 Industry Thought Leaders’ Insights

JULY
Theme: Food Safety and Quality Assurance
	 Feature Article:
	 “Ensuring Food Safety in the Supply Chain”
	 Industry Spotlight:
	 Quality Control in Food Manufacturing
	 Product Showcase:
	 Cutting-edge Food Testing Technologies
	 Expert Interview:
	 Food Safety Expert
	 Event Preview:
	 Upcoming Food Safety Conferences

AUGUST
Theme: Industry Innovations
	 Feature Article:
	 “Pioneering Innovations in the Nutraceutical Sector”
	 Industry Spotlight:
	 Tech-driven Food Production Innovations
	 Product Showcase:
	 Innovative Food and Beverage Products
	 Expert Interview:
	 Innovator in Nutraceuticals
	 Event Recap:
	 Innovations Showcase from Recent Industry Events
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Rate Card 

Note
*	 Amounts in USD
**	 Special/Innovative advertisements are also available on request

Advertisement Instructions
	 Trim size of the magazine = 196 mm x 267 mm for a single page and 392 mm x 267 mm for double spread.
	 For bleed advertisements, allow 5 mm extra one each side.
	 Live matter should be well within 5 mm from the cutmarks
	 10 rnm gutter margin is required for double spread ads
 
Creative Requirement
	 High Resolution PDF (300dpi) file in process color (CMYK)
	 Black color text should be in single color black and not in four color black *Ad material deadline - 15th of every previous month for 

forth coming issues

PRINT ADVERTISING : INDIA

Regular Options 1 x Specification (W x H mm)
Full Page 1200 USD 180 x 250

Double Spread 2100 USD 360 x 250

High Impact Options 1 x Specification (W x H mm)
3rd Page / Opp Edit 1875 USD 180 X 250
Full Page with TAB 2250 USD 180 X 250
Inside Front Cover 2250 USD 180 X 250
Inside Back Cover 1875 USD 180 X 250

Back Cover 3000 USD 180 X 250
Reverse Gate Fold 3750 USD 350 X 250
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DIGITAL ADVERTISING

Ad Options Specification (W x H px) Attributes 1 x
Premium Leaderboard 980 x 120 Run on All Site 2500 USD

Spot Light Leaderboard 980 x 120 Run on All Site 1800 USD
Premium RHS Double MPU 255 x 569 Run on All Site 1200 USD 

Panel Ad 1 300 x 100 Run on All Site 1000 USD 
Rectangular Unit 1 255 x 353 Home Page only 1200 USD
Mid Leaderboard 980 x 120 Home Page only 1000 USD

Rectangular Unit 2 255 x 280 Run on All Site 1200 USD 
Footer Leaderboard 980 x 120 Run on All Site 1000 USD

Ad Options Specification (W x H px) Attributes 1 x
High Impact Banner 728 x 250 Run on All Site 4500 USD
Large Leaderboard 960 X 90 Run on All Site 4000 USD

Mid Page Unit 300 X 250 Run on All Site 3500 USD

INDIA  l  www.nuffoodsspectrum.in

ASIA  l  www.nuffoodsspectrum.asia
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Regular Advertisements Size 1 x
Top Leader Board 728 x 90 2500 USD

Bottom Leader Board 728 x 90 1500 USD

Newsletter

EDM (Electronic Direct Mailer)
Regular Advertisements Size 1 x

India NA 1500 USD
Asia NA 3500 USD

1.	 EDM database 75000
2.	 EDM Width should be maximum 600px.
3.	 HTML file size should be maximum upto 28kb.
4.	 HTML file should not contain any style sheet (CSS) or Javascript
5.	 File format should be HTML
6.	 Subject line is mandatory

DIGITAL ADVERTISING
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Blend of Print and Digital Campaign
Amplify your message by aligning to our print and digital strategy and taking your 
industry presence to the new level. The multimedia package will be tailored to your 
business, ROI needs and budget to promote your products and services across 
FFOODS Spectrum’s print and digital channels. 

Rate: 6500 USD

Package Includes:
	 A full page advertisement
	 Two Page Thought leadership article 
	 Two E-Blasts (EDM) to your target audience 
	 One Month Banner Ad in the daily newsletter promoting your products & services 

to create a high impact & brand awareness amongst our audience
	 Expert view column on website, providing your insights and expertise on the topic

MULTIMEDIA PRODUCTS
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WEBINARS

Webinars
|   Lead Generation   |   Thought Leadership   |   Brand Awareness
FFOODS Spectrum offers you the perfect platform to engage the existing audience and 
prospective customers, align you with a topic of your choice and generate highly qualified leads.
Every FFOODS Spectrum webinar is a full-service, turnkey marketing solution that enhances 
your brand and identifies your company as a thought leader.
We fuse your message with the current interests and needs of our audience (your targets!). 
And when all is said and done, you will have an online event that’s on target, expertly marketed, 
flawlessly produced and delivers a strong return on investment.

Package includes:
Pre event:
	 Minimum seven weeks marketing campaign on website, via emails, newsletter and social
	 Support to get ease with the webinar platform with  webinar dry run or pre recording

During event:
	 Member of our team to host the webinar and moderate the Q&A

Post event:
	 On demand recording hosted on our website for three months
	 Detailed Event Report
	 Webinar recording for you to use on your own site or with the prospects

Traditional Webinar	 :	 18,000 USD
Webinar Express	 :	 12,500 USD (short pre-recorded webinars)
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Podcast: $3500
Podcasts have significantly become a part of popular 
culture in the consumer world and are becoming best 
and most convenient and efficient medium to share 
business information and thought leadership to the target 
audience.

Package includes:
	 Topic of your choice
	 Audio footage of interviews
	 Promotion via emails, website, social media
	 Logo in all promotion

PODCAST, VODCAST

Vodcast: $5500
Engage our users and your target audience with a thought leadership and enrich short video content 
on your business, highlighting your products and services.

The video will be promoted across our website, via email, social media to create brand awareness and 
generate leads.

Package includes:
	 Topic of your choice
	 Video footage of interviews
	 Promotion via emails, website, social media
	 Logo in all promotion
	 Receive MP4 for your use
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BANGALORE
Apoorva Mahajan 
MM Activ Sci-Tech Communications Pvt Ltd
“NITON”, Block B, Lower Ground Floor,
11/3, Palace Road,
Bangalore-560 052, Karnataka.
Mobile: +91-7724025888
Email: apoorva.mahajan@mmactiv.com

Mumbai
Vrushti Kothari
MM Activ Sci-Tech Communications Pvt Ltd
1st Floor, CIDCO Convention Center,
Sector 30A, Vashi, Navi Mumbai,
Maharashtra-400703.
Mobile: +91-7798935660
E-mail: vrushti.kothari@mmactiv.com

PUNE
Sudam Walekar
MM Activ Sci-Tech Communications Pvt Ltd
Ashirwad, 36/A/2, S. No. 270,
Pallod Farms, Baner Road, Pune-411045.
Tel.: +91-20-27291769
Mobile: +91-9967955599
E-mail: sudam.walekar@mmactiv.com

NAGPUR
Manisha Boratkar
MM Activ Sci-Tech Communications Pvt Ltd
402, Govind Appartments, Shankar Nagar Square, Nagpur-440010.
Tel.: +91-712-2555249
Mobile: +91-8007702022 l Email: manish.mmactiv@gmail.com

NEW DELHI
Manbeena Chawla
MM Activ Sci-Tech Communications Pvt Ltd
103-104, Rohit House, 3, 
Tolstoy Marg, Connaught Place,
New Delhi-110001.
Tel. No: +91-11-43542737
Email: manbeena.chawla@mmactiv.com

NEW DELHI
Anupam Chatterjee
MM Activ Sci-Tech Communications Pvt Ltd
103-104, Rohit House, 3, 
Tolstoy Marg, Connaught Place,
New Delhi-110001.
Tel. No: +91-11-43542737
Email: anupam.chatterjee@agrospectrumindia.com

CONTACT US
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INTERNATIONAL

USA, South East, Asia Pacific
Ankit Kankar
General Manager - Strategy & Marketing
Mobile: +91-9579069369 
Email: ankit.kankar@mmactiv.com

Singapore
MM Activ Singapore Pte. Ltd.  
Saradha Mani 
General Manager
#08-08, High Street Centre, 1 North Bridge Road, Singapore-179094.
Tel: +65-63369142 
Email: saradha.mani@mmactiv.com

Europe
Mr Stuart Smith
Media Representative
Hunters House, Angley Road, Cranbrook, Kent tn17 2LE Kent UK
Hand Held: 07973 814753
Tel:  44-1580-715386
Email: stuart.smith@globalmediasales.co.uk

CONTACT US

PRODUCT AND MARKETING
Ankit Kankar
MM Activ Sci-Tech Communications Pvt Ltd
Ashirwad, 36/A/2, S. No. 270, Pallod Farms, Baner Road, Pune-411045.
Mobile: +91-9579069369
Email: ankit.kankar@mmactiv.com


